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Course objective: The paper aims at creating awareness among the students 

regarding the computer  applications in the field of economics . The course will be 

beneficial for the students aiming towards making career in government   and 

private sector like IT, E- Commerce and Banking. 

Unit-I 

Introduction to Computers Computer fundamentals; Components of a personal   

computer system; Input output devices. 

Unit-II 

IT Application in commerce, finance & economics : E-Commerce: Meaning and 

Definitions; E-Commerce, E-Business and E- Transaction. 

Unit-III 

E-Commerce Vs. Traditional Commerce; Scope of E-Commerce; Business Models 

of  ECommerce-B2B and G2B; On line Shopping and Malls. 

Unit-IV 

Web Advertising; Electronic Trading and marketing; Electronic payment System. 

Electronic Transactions- Security, Digital Electronic, Digital Certificate; 

Encryption, Signature, Authentication and Validation of Transaction Processing; 

Debit Cards, Credit Cards; Electronic Funds Transfer, On Line Banking.  Use of  

Unit-V 

Internet in   economic research, online resources and databases on economy. 
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